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Hello there SOUL-opreneur! I’m Donna Arrogante, your Essence Muse. I am honored to guide you on your journey to start 
SHINING online! 

The road to branding yourself online can be a confusing process, but a very courageous undertaking nonetheless. When you’re 
trying to figure it all out on your own (which you probably do 90% of the time), the path to clarity-land can be overwhelming. 
And often times, you lose yourself in the process of creating yourself. So kudos to you, your courage and your will to persevere 
through this process. I promise that it’s more FUN than you think!

In this guide, I’m going to share with you the key principles of having a successful online brand using a memorable formula 
called the 3C’s (Concise Communication, Character is Queen and Consistency). 

Throughout my experience with designing online platforms for numerous campaigns, these are the most prominent principles 
that I’ve put into practice to create a solid foundation (and success) for my clients.

To make this worksheet as effective for you, I have applied the principles to these channels of your online platform:

These are the key channels, or touch points, that your audience will experience your brand, either for the first time or 
periodically. Remember, it might take just one instance for them to become fans, clients or buyers (or not). So, to make sure 
you make the right impression every time, I have meticulously designed this strategy checklist for you so you can cover all the 
bases!

So let’s get you started so you can start SHINING! 

To your captivating online presence,

Donna Arrogante
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P R I N C I P L E  # 1 

Concise Communication
Having a concise communication style across all your platforms will help your audience absorb your brand messages easier and 
faster. EASY & FAST are the two key words that we want to imprint here. So apply the K.I.S.S. approach: Keep It Short & 
Sweet. If you make it super easssyyyy for your visitors to understand what you’re all about, they’ll stay on your site and learn 
more about your offerings. If not, they’ll turn away and look for someone new. Ohhh the heartbreak. But, you’re too smart to 
make that mistake! 

W E B S I T E

On the homepage, make sure your logo is prominent on the upper left corner or upper center of the page.  First and 
foremost, you want your visitor to know they’re in the right place.

Have a welcoming anchor. Use a photo that evokes the emotion you want your audience to feel about your brand. 
Whether it’s a friendly face, or happy customer, make your visitors feel at home.

The homepage must define what your company does in a nutshell with a tagline or a short description. 
Example: “Online Brand Strategy & Identity Design for Visionaries.”

Clarify who’s spearheading the brand VOICE of your business. Whether you’re alone or with a team, establish if you’ll 
be communicating as a whole or speaking in first person. This will help your audience create a persona they’ll be con-
necting with.
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P E R S O N A L  B R A N D

Nail your “Purpose Manifesto” introduction. Here’s a sample formula: Hi, I’m (name goes here) and I’m a (insert your 
gift/world contributing skill here). I help (type of people you serve) with (define their goals) so that they can (paint 
the wonderful possibility of your service here.)

Share your personal story. Give your audience a deeper understanding of why you’re so driven to improve the lives of 
others through your business. Be as authentic as you can and don’t be afraid to show your true self.  They will 
embrace you for it!

When writing content for a blogpost or your website site, try to be conversational yet direct. No need to have text-
book content here (it’s not English class!). The key to connecting is to write as if you’re speaking to a person.

For videos, the same rule above applies. So when writing your scripts, make sure you write it as you speak. “Gonna’s” 
and “wannas” are A-Ok.

Don’t beat around the bush. Remember that your audience needs actionable guidance from you. So don’t take them 
on a roller coaster ride. Take them from point A to point B as soon as you can. 

P R I N C I P L E  # 1 

Concise Communication
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O F F E R I N G S

Communicate from the source of your clients’ needs and wants. Understand them more than they understand 
themselves and create an avatar of your ideal clients.

Clarify WHY your audience needs your product or services.  

Products or services? Make it super obvious! If it’s a product, define if it’s a physical product, an information product 
or any other type of digital creations.  

If it’s a service, give an idea of how the process works. Will you Skype, chat on the phone or meet in person? Setting 
the expectations on your website will help your audience make empowered decisions.

Make a statement with your pricing. Believe it or not, your prices also communicate the value of your brand and repel 
any one who is not aligned with your offerings.

P R I N C I P L E  # 1 

Concise Communication
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P R I N C I P L E  # 1 

Concise Communication

N O T E S
How can you improve the communication of your site content, brand’s mission and offerings?

W E B S I T E PERSONAL BRAND OFFERINGS
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P R I N C I P L E  # 2 

Character is Queen

Ok, this one is really two ideas infused into one, but the key here is to have BALANCE between having character and being 
refined with your message. While having your own flavor is great, mismanaging it could also cause your audience to feel lost 
and unstable. So here are some ideas on how to keep your unique qualities while still being strategic with how you implement 
them.

W E B S I T E

Establish your signature colors. DON’T use more than 2 primary colors, with not more than 2 accent tones. 
DO experiment by using loud colors and pair them up with neutral colors.

Beware with being “font happy”. DON’T use more than 2-3 fonts; one for headlines and one for the copy. DO have one 
accent font for featured images or special callouts, but use it sparingly.

Have a great functioning website with style. DON’T overcomplicate your navigation and content structure. Reduce the 
number of options on your menu to avoid overwhelming your visitors. DO create kick a$$ content and a surprise
element for each page to reward your viewers for sticking around! Provide cool factoids about you, a funny photo or 
some awesome deals!

Keyboard happy? Beware of this too! DON’T write blocks and blocks of paragraphs that’s too overwhelming to read 
through. DO break up your paragraphs into two-3 sentences and also, support your content with a powerful photo.
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P R I N C I P L E  # 2 

Character is Queen

P E R S O N A L  B R A N D

So you’re a very multi-layered individual. This means you’re awesome! But you need to choose 3 character traits that 
you embody in order to make your best efforts to get the best results for your clients.  If you’re a coach, then most like-
ly you are CONFIDENT, EMPATHETIC & NURTURING.

Write down your 3 best attributes:

________________________________________________________________

Now, choose 2 character traits that best describe your personality.  This doesn’t have to do anything with your 
profession, but how you approach everything in your life. Ex: Humorous, Sexy, Fierce, Brutally Honest, etc. 

________________________________________________________________

Be aware of the difference between the two lists above. It’s important to “show up” as the best version of yourself in 
order to treat your clients with outstanding service, but it doesn’t mean you need to be a boring person to do it. Infuse 
your gleaming personality in all your work because it’s the key to connecting deeper with your clients.

Embrace the beauty of your challenging personal experiences. They will make people resonate with you because you 
have walked in their shoes. 
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P R I N C I P L E  # 2 

Character is Queen

O F F E R I N G S

Have one signature product that you can promote to MOST of your audience that will allow them to remember your 
brand and your specialty.  

Limit your services into 2-3 different offerings. You may also add bonuses to a package if they don’t belong in a 
specific category. The less services you offer, the more empowered your audience will be to choose just one to begin 
with. 

Try out-of-the-box strategies and don’t be afraid to experiment on your clients. Just don’t deviate too much from the 
original methods so that you can still accomplish your clients’ goals. 

Stamp your originality in your content, especially if they can help illustrate your ideas in a more engaging way. For 
example, create your own unique terms, throw a contest or dance in your videos. 
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P R I N C I P L E  # 2 

Character is Queen

N O T E S
How can you infuse more flavor and refinement into your brand?

W E B S I T E PERSONAL BRAND OFFERINGS
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P R I N C I P L E  # 3 

Consistency
This is the holy grail of branding and it’s a principal that must be practiced daily, weekly or for as long as you’re in business 
in order to make a deep imprint in your audience’s hearts and minds.  Embrace this method and your brand will always be 
remembered!

W E B S I T E

Establish your iconic visual identity so that your audience will be able to differentiate your brand amongst other brands 
and consistently use your signature colors, images or any graphic elements across all marketing materials that you pro-
mote anywhere.
	
Your brand voice must be translated throughout all your other platforms (website, Facebook, Twitter, etc.) in the same 
tonality and delivery. Avoid having several styles of communicating and don’t deviate too much from your original 
brand voice.

Train your visitors on how to use your site. Be consistent with where you place or treat the call to actions, navigations 
and images.

Accept that your site is a living and ever evolving entity of your business. It must be nurtured periodically with fresh con-
tent to keep visitors engaged with your brand. There’s no such thing as “setting it, then forgetting it”.  Your content, after 
all, is how you’ll attract your soul-mate tribe.
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P R I N C I P L E  # 3 

Consistency

P E R S O N A L  B R A N D

Tell your personal triumph story and tell it often. People might need reminding of why you’re so passionate about 
what you do and you might just inspire someone new. 

Utilize your brand voice on a consistent basis. You don’t want to be Miss Super Sassy pants in your videos and then 
sound like a professor on your written blog. Make sure that you stay true to your voice, no matter what platform 
you’re using.

Infuse your top 3 character traits into all the ways you present yourself. For example, when preparing for a 
photo-shoot or before recording videos, be deliberate with choosing your outfits and make sure they represent your 
character traits well.  

Have a signature sign off that you use at the end of every message. 
For example: 
“XOXO”, “Caio”, “See yah manana”, “Live Fully”, “To your captivating brand” etc.
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P R I N C I P L E  # 3 

Consistency

O F F E R I N G S

Use elements from your brand identity and incorporate them in your product packaging. This is crucial if you have 
multiple products so that your audience can associate them with your brand instantly.

Publish content periodically, not sporadically.  Whether you’re publishing a blog, or have a product to launch, don’t 
just dump it on your audience out of nowhere. Keep that rhythm going and leverage your connection with your audi-
ence so you can have successful product launches.

Aim to over deliver every time. This may sound obvious, but a little more effort to support your clients will go a long 
way. 

If applicable, have signature naming conventions for your offerings. 
For example: Kris Carr’s “Crazy Sexy ______” or David Siteman Garland’s “Create Awesome ________”
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P R I N C I P L E  # 3 

Consistency

N O T E S
How can you implement more consistency with your brand?

W E B S I T E PERSONAL BRAND OFFERINGS
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“Donna was able to translate my soul into digital form and designed a website that I’m so 
proud to share with the world!” – Zhena Muzyka, founder of Zhena’s Gypsy Tea®
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About  The Essence Muse
You are a gifted soul-opreneur who desires to be admired by your tribe 
and you want to communicate your brand’s mission BRILLIANTLY. 

I’m Donna Arrogante and it’s my passion to in translate your ESSENCE 
into a successful and vibrant online platform that brilliantly communicates 
the unique qualities of you and your business. 

As The Essence Muse, I strive to be a nurturing bridge between my clients 
and their tribe to ensure their message is heard, felt & loved. I believe that 
together, we can ELEVATE the world one message, one platform, one 
brand at a time.

Why? Because I’m also a service JUNKIE!

connect  with me at
DONNAARROGANTE.COM

http://www.donnaarrogante.com
http://www.donnaarrogante.com

